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ABSTRACT
This article examines the evolution of lexicography in English and Uzbek,
highlighting the impact of linguistic and cultural backgrounds. English lexicography,
shaped by global interactions, contrasts with Uzbek lexicography, emphasizing
cultural preservation.
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business lexicography, historical development, linguistic context, cultural context.

AHHOTAIIUA
Omom cmamwvs paccmampugaem 360I0YUI0 NeKCUKOSPAPUU 8 AH2IULCKOM U
V30eKCKOM A3bIKAX, 6blOeNAs GIUAHUE SA3bIKOBO20 U KYIbMYPHO20 KOHMEKCMOB.
Amnenuiickaa  nexcuxozpagpus, gopmupyemas 2n100aIbHbIMU  83AUMOOEUCMBUIMU,
KOHmpacmupyem ¢ y30eKCKol aekcuxozpagueti, axyenmupyrowel Ha COXpaHeHuu
KYJIbMYPHO20 HACAEOUsL.
Kntouesvie cnoea: Jlexcuxocpaghus, KynivmypHoe coxpanerue, 2i100a1bHas

KOMMYHUKAYUA, oenosas JleKCl/lKOZpa(])M}Z, ucmopuveckoe paseuniue,

AUHSBUCMUYECKULL KOHmMmeKkcm, Kyﬂbmyprlﬁ KOHmMmeKcm.
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ANNOTATSIYA
Bu magqgola ingliz va o ‘zbek tillaridagi leksikografiyaning rivojlanishini
o ‘rganadi, tilshunoslik va madaniy mulogotlarning ta sirini belgilaydi. Ingliz tilidagi
leksikografiya, jahon bo ‘ylab alogador mulogotlar bilan shakllangan, o ‘zbek tilidagi
leksikografivaga ta’sir giladi, madaniy saqlashni ajratadi.
Kalit so‘zlar: Leksikografiya, madaniy saqlash, jahon kommunikatsiyasi, biznes

leksikografiyasi, tarixiy rivojlanish, tilshunoslik konteksti, madaniy konteksti.

The development of lexicography in English reflects the differences in its
linguistic and cultural backgrounds. In English, lexicography has a long history and
has been heavily influenced by the language’s interaction with other languages,
leading to a rich tradition of dictionaries and lexical resources. English lexicography
has also been shaped by the need to document and standardize the language for
global communication and trade. English business lexicography refers to the study
and compilation of business terminology and vocabulary in the English language.
This field involves the creation of dictionaries, glossaries, and other reference
materials that define and explain the meaning of business terms and phrases. The goal
of English business lexicography is to provide accurate and comprehensive resources
for professionals, students, and anyone else who needs to understand and use
business language in their work or studies. This includes not only general business
terms, but also specialized vocabulary related to specific industries, such as finance,
marketing, and international trade. By compiling and organizing this information,
English business lexicography plays a crucial role in promoting -effective
communication and understanding in the global business community. Although
compiling a dictionary can be a daunting task, interest in the field has long been at a
high level. Practical lexicography of Western languages has also risen to a new level
in the last century. Suffice it to mention here the productive and high-quality
dictionaries of English Oxford, Webster, French La Rousse, German Duden,

Langenscheidt, Russian publishing houses. At the same time, the creation and
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publication of theoretically based, practically goal-oriented dictionaries is consistent.
The period of publishing dictionaries that are not focused on a specific goal, the
quantitative and qualitative aspects of the words given are not scientifically based,
and are limited only by the "nature" and ability of the compiler, has passed. It should
be noted that in the lexicography of developed countries, especially in the lexical
practice of America, England, France, Spain, Italy, Russia and Germany, a unique
systematic system of dictionaries has been created. Because English is widely spoken
and interpreted as an international language, it has been widely studied in English
linguistics, especially in terms of business and entrepreneurship, not only by English
scholars, but also by linguists of other nations. In terms of lexicography, a number of
monolingual, bilingual and multilingual dictionaries on business and entrepreneurship
have been compiled. The works of foreign linguists play a significant role in this
work. As an example, among the dictionaries, the Oxford Interpretive Dictionary of
Business and Entrepreneurial Terms has a special value. Author [.LM. Osadchi was the
first to compile a complete list of business and entrepreneurship terms in English,
which contains more than 4,000 sectoral concepts. Another such work is the General
Business and Entrepreneurship English Terminology Dictionary. “Clearly and fully
describes the commonly used business and entrepreneurship terminology in English
and some special cases of its use. In addition, the dictionary contains examples of
lexicophraseological compatibility with repetitive phrases, as well as many examples.
After compiling this book, there has been a lot of attempts to work on dictionaries
and created by the linguists. Here some of them are mentioned as an examples:

The first business English dictionary is often considered to be the "Longman
Business English Dictionary," which was first published in 1987. This dictionary was
groundbreaking in its focus on the specific language and terminology used in the
world of business, finance, and economics. It provided clear definitions, examples of
usage, and practical guidance on how to use business English effectively. The

"Longman Business English Dictionary" set the standard for future business English
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dictionaries and remains a valuable resource for those looking to improve their
language skills in a business context.

The Oxford Business English Dictionary is a specialized dictionary designed for
non-native speakers of English who are studying or working in the field of business.
It provides clear and concise definitions of business terms, as well as examples of
usage and guidance on how to use the terms correctly in a business context. The
dictionary also includes information on common abbreviations, acronyms, and
symbols used in the business world, making it a valuable resource for anyone looking
to improve their business English vocabulary. The Oxford Business English
Dictionary contains over 30,000 words and phrases related to the field of business.

The Cambridge Business English Dictionary provides full information on
business-related vocabulary and language. It covers a wide range of topics including
finance, marketing, human resources, and international trade. The dictionary is
designed for learners of English who need to use English in a professional context. It
includes definitions, examples, and usage notes to help learners understand and use
the language accurately. The dictionary also provides information on common
business idioms and expressions, as well as practical tips for writing effective
business correspondence. With its comprehensive coverage and user-friendly format,
the Cambridge Business English Dictionary is a valuable resource for anyone looking
to improve their business English skills.

The Collins English for Business dictionary contains over 10,000 business-
related terms and phrases, including vocabulary, expressions, and idioms commonly
used in the business world. It also provides clear definitions, examples of usage, and
practical advice on how to communicate effectively in a business context.

In addition, the book "International Business and Enterprise Dictionary in nine
languages - Internacia komercaekonomika vortaro en nau lingvoj: English, Esperanto,
Deutsch, Espafiol, Frangais, Italiano, Nederlands, Portugués, Svensk" is one of the
most influential dictionaries in nine languages. and international terms related to

entrepreneurship. F. Munniksma has interpreted 2812 terms specific to business and
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entrepreneurship in all of the above recognized languages, and includes dictionary

commentaries.
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